Pitching a Book Ain't Easy
By MIdred Nornman

After we'd finished publishing my menoir, Henry’'s Daughter, Linda Radke
at Five Star Publications, Inc. told me | needed to help pronote it---

she calls it “pitching it”. | told her I would try but inwardly I had a
ot of msgivings. Selling isnt ny thing. | couldn't picture nyself
goi ng around saying, “I wote a good book and I want you to buy it.”

On the other hand, | spent a lot of tine and effort on this thing.
Because |’ m 87 years old, |I’ve had the tine to experience all kinds of
excitenent. In fact, alnobst anything you nention, |’ve been there,
done that.

Then | got early feedback which really convinced ne that | had witten
a fantastic book and everyone in the world needed to read it. They
woul dn’t be able to function properly wthout it.

So on that optimistic note I began ny canpaign. | started by giving
copi es of Henry's Daughter to each of the fifteen children,

grandchil dren, and great-grandchildren to whom the book was dedi cat ed.

Fromthat point, | expect all of them (except for little Wlliam who’s
only two years old) to go out and buy at | east ten copies for their
friends. It will be like a Henry's Daughter chain letter—and it’|

sweep the globe in no tinme flat.

| also sent copies to a relative in Holland and a friend in Austria,
which will allow the Henry’s Daughter chain letter to take root in
several foreign countries—especially since | also have a granddaughter
in New Zeal and. 1’ve also included a short description of Henry’'s
Daughter in all of my Christmas cards, so it shouldn’t take | ong before
requests for copies are pouring in fromall over the world.

But I haven’t limted ny pitching to relatives and friends. |1’ ve spoken
to two book clubs, and they both loved it, so |'"msure they' re out
there spreading the word to everyone they know. Wth publicity |ike
that, who knows? | mght even end up on Qprah in the near future!

Just in case the tidal wave of publicity hasn’t reached your town,
though, 1’11 give you a brief rundown. The first chapter of Henry’'s
Daughter is devoted to nmy childhood in the thriving netropolis of

Par ker sburg, lowa. My book has made ne so fampus in Parkersburg that |
was invited to speak at their annual all-school reunion. It doesn’t
get much better than that! | sold twenty-five books fromthat
engagenent al one.

To top that, | recently was invited to be part of the Book Corner at
the natioi nal convention of the Anerican Association of University
Wonen in Phoenix. | had been invited because of the role AAUW played in
hel ping resolve the integration crisis at Central H gh School in
Littl e Rock, Arkansas, many years ago. For three days, | manned a snal
di splay of Henry's Daughter books in the Exhibit Hall of the Convention
Center—and sold lots of copies! It was al nbst as great as nmy success in
Par ker sburg. | even began wondering if | was a better salesman than |'d
given nyself credit for.

| did learn sonething fromall those experiences, however. Pitching a
book ain't easy, but it can sonetines be downright fun.

Each night when | go to bed, | dream about havi ng thousands of people
buy ny book. | watch themas they read and take delight in seeing them
| augh and slap their thighs in response to ny escapades.

O course, | haven't received nmy first royalty check yet—but | can't
hel p wondering what I'lIl do with all that noney!






